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Noir Film and Velvet Cinema
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Website Project



The concept
Noir Film and Velvet Cinema is a boutique arthouse dinner theater that showcases 
a curated selection of classic films, independent movies, and foreign cinema while 
offering a variety of gourmet dining options. 



The founders believed that the golden age of film deserved to be celebrated and shared 
with a new generation and those who lived through it. The classic, vintage, old-style 
cinema decoration is inspired by the opulent movie palaces of the 1920s to 1950s.

The Client
Mark Miller Founder and CEO at mark@nf&vcinema.com /555-901-2346


Sarah Miller, co-founder & creative director at sarah@nf&vcinema.com/ 555-901-2345
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The story
It was founded in 2022 by Mark and Sarah, a husband-and-wife team. They share a 
passion for film, food, and community. Although they are a new company, the founders 
have over 25 years of combined experience in the film and food industries. 

The Purpose
To created a unique space that combines a cozy, intimate, and memorable experience. 
Film lovers can enjoy masterpieces and independent films while enjoying a high-quality 

dining experience and connecting with others who share their passion for cinema and 
gastronomy.


 A Long-term goal Include expanding to other locations, creating partnerships with film 
archives and studios, and establishing a foundation to support film preservation and 

education.

Noir Film and Velvet Cinema aims to attract a sophisticated and discerning audience 

interested in a unique cinematic and dining experience.
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The style
Is designed to transport its clients back to the golden age of cinema. The classic, 
vintage, old-style cinema decoration is inspired by the opulent movie palaces of the 
1920s to 1950s. It creates a warm, inviting, and sophisticated atmosphere perfect for film 
enthusiasts and anyone looking for a unique cinematic experience. 

The place
It has four Dine-In rooms with comfortable reclining, spacious seating, high-technology 

projection and sound systems, and a curated selection of classic films, independent 
films, and foreign cinema. It offers a variety of gourmet dining options, from light bites to 

full meals, exploring the exciting world of fusion cuisine, where chefs blend American 
flavors with international.
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Primary Target
Affluent Cinephiles (Ages 35-45): This group is the core of the target market. Is 
passionate about film, particularly classic, independent, and foreign cinema. They're 
well-educated, culturally aware, and appreciate the artistry behind filmmaking. With 
disposable income, they enjoy premium entertainment and dining, seeking unique and 
enriching experiences rather than following popular trends.




"Golden Age" Nostalgia Seekers: (primarily aged 50+), Income levels are diverse, 
including retirees with disposable income and those still working. This segment 
comprises individuals who experienced the golden age of cinema firsthand or have a 
strong affinity for that era. They are drawn to the classic films, the vintage aesthetic, and 
the romanticized atmosphere of the past. appreciate elegance and sophistication, enjoy 
reminiscing, seeking out experiences that evoke positive memories, may be interested in 
history and cultural heritage.




Local Artists and Creatives(Ages 35-45): Individuals involved in the arts, design, and 
creative industries are likely to be drawn to the artistic focus and vintage aesthetic of 
Noir Film & Velvet. They may see it as a source of inspiration and a gathering place for 
their community.



Target Audience



Secondary Target

Date Night/Special Occasion Seekers: (All Ages mostly 25-55) Income levels are 
primarily middle to upper-middle class. Marital status is likely to be couples or those in 
committed relationships. This group looks for unique and memorable experiences for 
date nights, anniversaries, birthdays, or other special occasions.  The combination of 
dinner and a movie in a luxurious setting offers an alternative to typical dining or 
entertainment options. They appreciate ambiance and atmosphere, willing to spend 
more on special occasions.



Students and Young Professionals (21-30): This group, while potentially less affluent, 
represents a growing segment interested in independent and foreign film. They are 
looking for affordable yet enriching experiences. Offering student discounts or special 
screenings could attract this demographic. They are drawn to the "cool factor" of 
independent arthouse cinemas. their community.



Target Audience



https://filmgrail.com/blog/cinema-audience-demographics-analysis-insights-and-data/


https://www.movieguide.org/news-articles/who-goes-to-the-movies-4.html



https://www.statista.com/statistics/538276/frequency-going-to-the-movies-family-income-usa/
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The needs
As it is a new business, the clients’ needs are

Create Brand Awareness, perception and differentiation: 

Develop and create the brand and visual identity with a clear message that emphasizes 
the classic film focus, the dine-in experience, and any unique selling propositions (e.g., 
curated menus, themed nights, comfortable seating).





Showcase the unique dine-in experience through high-quality photos and videos, 
aiming for a 15% increase in visits every month. This helps potential customers visualize 
their experience. 
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The needs
Enhance Engagement & Community Building

Achieve a 4.5-star average rating or higher on online review platforms (Google Reviews, 
Yelp) within the next six months. Actively solicit reviews and respond to feedback.

Sales goals

Implement a user-friendly online ticketing system with features like reserved seating, 
mobile ticketing, and easy checkout.




Offer exclusive online ticket discounts or promotions.




Promote the dine-in menu effectively including high-quality images and descriptions. 
Aim for a 10% increase in pre-orders or on-site food and beverage sales within the next 
six months.
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Measuring Results

Implement upselling and cross-selling strategies on the website during the ticket 
purchase process (e.g., suggesting combo meals or merchandise).


Track website analytics to identify peak traffic times and optimize show schedules and 
promotions accordingly.




Analyze website data to understand customer preferences and tailor marketing 
campaigns and menu offerings to maximize revenue and profitability.
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The solution
Design a website that meets all the client’s goals that is responsive to all devices, fast, 
functional, fun and super easy for people to find showtimes, learn about upcoming 
movies, plan their visit to the theater for a unique and enjoyable dining and film 
experience and buy tickets.  Also, a design that represents the tone, the voice and the 
identity of the brand.

The Budget
Time of Delivery

Budget $25.000 dollars 


55% to start the project


20% at 70% completion


25% at the final revision



12 weeks with weekly revisions for approvals
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Deliverables
Branding- Name for the business,  logo, Visual identity, Brand essence and style.  (logo, 
colors palette, typography styles, imagery) and Brand voice and tone.


Design and Code 5 pages


Home pageGroup/ collection page Examples: A now showing and coming soon page,


3 Individual pages. Examples: Single movie page, Menu page, movie seat selection page. 



At least 2 font replacements 


At least 1 css design element. Design elements may include 


o	Rounded corners


o	Dropshadows


o	Gradients



The solution



Elionor “ Ellie” Vance

Goals

To experience the golden age of film in 
a luxurious and immersive environment, 
to discover new classic films and re-
watch old favorites, to enjoy gourmet 
food and wine while watching movies.

Behavior Patterns

She frequently attends film festivals 
and classic screenings, enjoys reading 
about film history and theory, and 
loves discussing movies with other 
enthusiasts. She values unique 
experiences and is willing to pay a 
premium for quality.



Favorite brands include:



Luxury fashion: Chanel, Dior, Hermès

Fine dining: Michelin-starred restaurants, gourmet food delivery 
services like Blue Apron

Wine and spirits: Opus One, Dom Pérignon, Glenfiddich

Home entertainment: Sony, Dolby, Bang & Olufsen


Technology

Ellie uses an iPhone 13 Pro, subscribes to 
Criterion Channel and TCM, and has a 
home theater system with a Sony 4K 
projector and Dolby Atmos sound.



Preferred Social Media 

Ellie is active on Facebook and 
Instagram, where she follows film critics, 
classic film enthusiasts, and luxury 
lifestyle brands.


Age: 56
years




Occupation: Film Critic
and writer




Education: Bachelor's Degree in Film Studies





Income: $75,000/year 





Interests: Classic films, film noir, foreign cinema, 
gourmet food, wine, jazz music





Values: Sophistication, elegance, refinement, 
intellectual curiosity


Pain points

Limited options for classic film screenings

Lack of sophisticated atmosphere: 

Difficulty finding like-minded film enthusiasts

She is disappointed with the limited dining options available at most 
theaters, which often consist of bland, overpriced snacks.
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Age: 42





Occupation: High School English Teacher





Education: Bachelor's Degree in English 
Literature





Income: $50,000/year





Interests: Film, literature, music, hiking, trying 
new restaurants





Values: Creativity, community, affordability, 
relaxation



Ryan Thompson

Goals

To experience new and classic films in a 
unique and comfortable environment, 
to enjoy a night out with friends or 
family, to discover new favorite films and 
directors

Behavior Patterns

Ryan is a casual film enthusiast who 
enjoys watching movies on streaming 
services. He also attends local film 
festivals and independent movie 
screenings. He values affordability 
and convenience, and is willing to try 
new experiences if they are 
reasonably priced.

Technology


Ryan uses a Samsung Galaxy S21, and 
has a subscription to streaming services 
like Netflix and Hulu. He also uses a 
budget-friendly home theater system, 
featuring a Vizio 4K TV and a soundbar.



Favorite brands include:



Casual fashion: Levi's, Gap, Converse


Fast casual dining: Chipotle, Panera Bread, Five Guys


Beverages: Starbucks, craft beer, wine


Home entertainment: Vizio, Samsung, Sony



Preferred Social Media 

Ryan is active on Facebook, Instagram, 
and Twitter, where he follows film 
critics, indie filmmakers, and local event 
calendars.


Pain points

Limited entertainment budget

He’s tired of the same old movies and seeks something new.  


Ryan struggles to meet others who share his interests in film and literature.  


With a busy schedule, he needs easily accessible entertainment options. 
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Home

Movie Special of week

Who we are

Dine-In Reservations

Go to Movies

Movies

Movie Special of week

Now playing

Coming Soon

Showtimes

Movie Special of week

Now playing

By tickets

Dine-In Reservations

Restaurant & Bar

food Special of week

Our Menu

Now playing

Cinema rooms

Blue room

Green Room

Red Room

Gold Room

events

Gallery

Host an event

why book with us

footer

contact us

who we are

social links

get tickets

Work with us

Events

Dine-In 

Buy Tickets

Location
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Dine-In reservations
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Inspiration 
images  for the 
restaurant and 

bar section
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Inspiration 
images  for the 
movies posters 

showtimes
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Logo Ideas for 
the brand logo
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Inspiration for UI 
and illustrations 
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Different Styles 
of websites 

applications for 
sections and 

display of 
content
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NO IR  &  VELVET  C I N EM A

Gourmet Dine-In Boutique  theater 

Classic, Independent , and foreign movies

COMING SOONHEX -735463

HEX-9E883F

HEX-381E2B

HEX-9E883F

HEX-495E33

HEX-9E883F

HEX-CFA956

HEX-9E883F

HEX-2D4452

HEX-9E883F

HEX-15262C

HEX-9E883F

Hom e

Hom e

M ov i es

M ov i es

S howtim es

S howtim es

Restaurant  &  Bar

Restaurant  &  Bar

C i n em a  rooms

C i n em a  rooms

Buy Tickets 

Buy Tickets 

Decomang Hold -Titles h1

Futura Medium - Subheading h2

Futura light-- Body Text
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HEX -7F1100

HEX-EEE0AF

HEX -D89747

HEX-9E883F

HEX -0E363F

HEX-EEE0AF

HEX -DBD3BE

HEX-EEE0AF

HEX -191C2F

HEX-EEE0AF

HEX -476388

HEX-EEE0AF

Monoton -Titles h1

Poppins - Subheading h2

Futura light-- Body Text

N O I R  &  V E L V E T  C I N E M A
COMING SOON
Gourmet Dine-In Boutique  theater 

Classic, Independent , and foreign movies
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H o m e

H o m e

M o v i e s

M o v i e s

S h o w t i m e s

S h o w t i m e s

d i n e - i n  m e n u

d i n e - i n  m e n u

C i n e m a  r o o m s

C i n e m a  r o o m s

Buy Tickets Buy Tickets 



HEX -7F1100

HEX-EBE0CE HEX -2B381C


HEX-EBE0CE

HEX -A67530

HEX-EBE0CE

HEX -C8A818

HEX-EBE0CE

HEX -8F5027

HEX-EBE0CE

HEX -341210

HEX-EBE0CE

Limelight -Titles h1

Poppins - Subheading h2

Futura light-- Body Text

COMING SOON
NOIR & VELVET CINEMA
Gourmet Dine-In Boutique  theater 

Classic, Independent , and foreign movies

Home

Home

Movies

Movies

Showtimes

Showtimes

Restaurant & Bar

Restaurant & Bar

Cinema rooms

Cinema rooms

Buy tickets

Buy tickets
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