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Disclaimer
I would like to acknowledge that I used Al to support this project helping me translate, review, correct text, brainstorm ideas, and give me a little push when my thoughts got

stuck. Since English is my second language, I often mix my ideas in both English and Spanish (sometimes fullzon Spanglish) just to get the thought flowing. Luckily, Al has been
there to understand my “no-sense,” untangle the knots in my head, and turn messy ideas into somethingclear. In other,words, Al has been my study buddy, editor, and

occasional idea therapist... because sometimes my brain needs coffee, and Al is just faster.




The Client

offers personalized financial
planning services. It was established in 2005 in the heart
of the Bay Area, San Francisco, CA.
Founded by three women who left Wall Street, the firm is
known for a client-first approach that focuses on ethical,

long-term wealth building.

They manage over $750M in assets and offer bespoke

planning solutions.




The Client

Industry: Financial Planning

Address: 200 Market St, San Francisco, CA 94105
Phone: (415) 555-0123

Fax: (415) 555-0124

Contact: Jordan Lee, Senior Financial Advisor

Email: j.lee@pinnaclefa.com




Goals & Vision

Five Year Goals:

Introduce a client app with budget
and goal tracking tools.

Expand into estate and tax planning
services.

Launch a quarterly financial wellness
newsletter and podcast.

Ten Year Vision:

« Open satellite offices in five new
markets.

* Be recognized as a top national firm
for women-led financial planning.

* Transition to 100% sustainable
investment portfolios.




Brand Needs

Pinnacle is looking for a fresh, modern logo
using greens and blues, with an upward
arrow or peak motif to suggest financial
growth. Clean, minimalist typography is

preferred.

A fresh and modern site is needed to present
services, staff credentials, and news.
The client dashboard should allow users to

view portfolios and schedule consultations.




The Challenge

C-suite has just approved a full rebrand and wants a cutting-edge web presence that:

Showecases their enterprise-grade services
Generates qualified leads via clear CTAs
Reassures visitors with modern design and trust signals

Retains existing clients through a self-service Customer Dashboard




The Solution

Create an new fresh image for Pinnacle Financial Advisors as tomorrow’s market
leader delivering an immersive, intuitive web experience and a dashboard that feels
real, using HTML / CSS toolkit to solve authentic business goals.

The new site will include (5) five pages as follows;

Home

About

Services

Contact

Dashboard (dropdowns , links , charts animate)



Target Market

Demographics

Age Range: 35 to 65 years old

Gender: Emphasis on women (since the firm
is women-led and aiming for recognition in

that space).

Income Level: Household income

$ 150k—$500k+; investable assets $500k+

Occupation: Mid-to-senior-level
professionals, executives, business owners,

and dual-income families.

Location: Bay Area (primary), with plans to

expand nationally in urban /suburban hubs

Education: Bachelor’s degree or higher;

many with postgraduate education




Target Market

Lifestyle & Psychographics

Values: Trust, ethics, long-term security, socially responsible investing.

Financial Priorities:

Wealth building for retirement
Tax efficiency and estate planning
Funding education (college savings)

Managing investments with minimal
risk

Behaviors:

Tech-comfortable (wants apps/
dashboards for tracking finances )

Leans toward ethical investing and
sustainability

Prefers personalized, human-centered
advice but also digital convenience
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Target Market

Lifestyle & Psychographics

Pain Points:

Seek simplicity and clarity because
they may not be finance experts.

Financial jargon feels overwhelming

Fear of poor investment decisions in
volatile markets

Limited time to research or manage
finances

Lifestyle Indicators:

» Busy professionals balancing careers and
family life

» Health-conscious, community-involved

* Interested in personal development
(podcasts, newsletters, coac ing)




Age: 54

Occupation: Healthcare
Administrator

Income: $ 160,000/ year

Location: Palo Alto, CA

Family: Married, one adult child
in college-senior

User Persona

Jennifer Donnelly

"I want my money to grow, but also to make a positive impact."

Challenges
Preparing for retirement + Skeptical of large banks.
Interested in sustainable investments + Wants ethical investing but isn’t sure which
Wants to leave a clear estate plan for funds are trustworthy.
her family. * Needs clear, jargon-free communication.

Ethics, trust, long-term security, and * Reads newsletters, listens to podcasts,
female leadership resonates strongly uses apps but appreciates simplicity.
with her.

Finding trustworthy financial advisors who understand her values
Navigating complex financial jargon and products
Balancing her desire for ethical investing with the need for financial returns

She represents the conscious pre-retiree who resonates with Pinnacle’s women-led, sustainable, ethical

approach.




Occupation: Marketing
Specialist

Income: $85,000/year
Location: San Francisco, CA

Family: Single, focused on
career growth

User Persona

Nataly Orozco

“I want my investments to reflect my values and make a positive impact on the world.”

Challenges
+ Build a solid investment portfolio for long- * Limited knowledge of investing and
term financial growth personal finance
Support companies that align with her + Difficulty identifying trustworthy socially
values responsible investment options
Learn more about personal finance and * Unsure how to get started with
investing basics investing as a beginner

Social Responsibility, authenticity and « Very active on social media (IG, X)

interested in connecting with like- + Podcasts and YouTube videos on

minded individuals who share her personal finance and investing

financial values + Prefers online resources and apps that
offer clear educational content and
investment tools

Finding trustworthy financial advisors who understand her values
Navigating complex financial jargon and products
Balancing her desire for ethical investing with the need for financial returns

She represents a younger, impact-driven market segment that Pinnacle could attract through: Educational content, Sustainable

investment portfolios and Community-driven branding
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Mockups

Homepage
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Prototyping

INNACLE

FINANCIAL ADVISORS

https://www.figma.com/proto/7/HQsZWopM3f/7/2m9nUoPZ8x/
C_Angel Comps_P2?page-id=2188%3A1949&node-
id=2188-1950&viewport=-950%2C-1980%2C0.18&t=fVizTwl T XcPNi
KBa-1&scaling=min-zoom&content-scaling=fixed&starting-point-node-

1d=2188%3A1950
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